‘5?,‘? Some of these guys are good!

The Slammer Tour Doggie Sponsor

A player wins a doggie if they are closest-to-the-pin on a par three, out of the entire field
of play, and as long as they don’t three-putt. Doggies have always been a Tour favourite!

Slammer Tour Facts & Figures

Over 250 members, 90% of which are men between
the ages of 20 and 65; 10% seniors, juniors and
women and continually growing

Over 250 indoor and outdoor events per year,
with a minimum of six events per week

16 to 28 Tour members per event

Slammer Tour events are promoted on websites like
slammertour.com, executivegolf.ca and others, by
email to subscribers, on posters and flyers, and in
other advertising vehicles

10,000 visits per month to slammertour.com from
members, family, friends and interested individuals

400 subscribers to The Slammer Tour
email list
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Contact Jamie to discuss how

Executive Golf can help promote your business.
613-799-GOLF | jamie@executivegolf.ca $T203

Advertise your product/service
(© Naming rights as the Tour “Doggie Sponsor”

© Your product/service brand on all doggie-related
material incuding summary sheets, website and the
year-end “Doggie Champ” trophy

(© Permanent banner ad on the popular stats web page

O Great visibility at the Tour’s annual “Slammies” Award
Ceremony, including an opportunity to present the award
and network with potential customers

@ Your company is mentioned every time doggies are
awarded at 250 Slammer Tour events, all year long!

Your investment?
@ $1.000 per year (very well spent!)

EG Sponsorship & Advertising. Reach 25,000 Local Golfers




